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Pnntmg his own success saga

Leena

R 19,000 permonthslay ataleading media

such as Tata and Thompson.
Mmedmsncptmscm  the printing industry is
what sets Print House apart from their competition.

company was not &
Hend

slan hlsownbusm:ss
acquireda diplomain Printing

offer supreme quality and tailor-made services. Mr
Hendre says, “The printing business is dynamic and
consumer demands change often. We do intensive
ma:kcl msean:h fo understand what the consumer

Technology from
Bhavans College while working. In 1988, Print
House India started off with an of Rs
5,000 with which he bought a small shed in
Ghatkopar.

two people —Nandakumarand his brother Pramod.
They themselves went out in the market and pro-
cured orders, printed them and supplied them as
well. Nandakumar's good contacts from his job
helped them get initial business. The turnover in the

ay 10 offer

ls an impcmam aspcq ‘Al their ma-

Nandakumar Hendre set up his
company in 1988, with an
investment of just Rs 5,000. Today,
with a Rs 100 cr tumover, the sky
is the limit for this entrepreneur

chinery comes in kantnmnylndlhcyupgnde
frequently p
industry standards.
'mda the tumover s almost Rs 100 crore and they
bmnd\edoulmwa number of areas such as
packaging,

first year was Rs 36,000, mmnmd-l printing,

After their initi ‘have
in this industry. They obtained a loan of Rs 50,000 ~recently started offering variable data printing solu-
and movedtoa bixgerp;p\;‘c: in Bhandup wnh vcry tions to mdrn?:r&r; Lﬂa&: davm%a:‘;

print it is for bills ai

vest everything that it tamtd ‘Il bank statements. They are also RBI
‘was not asy in the beginning, secured printers which allows
for 16- lahomsuhyfcr thmmhﬁpnnungolbenk

the first 10 years,” says Pramod » statements
ottt starship Bttt
employees — a challenge which [} S WSt SF=d =d K=  briefof the customer, making them
{nhz Today, Print House aone-stop mmﬁm&m prwidcth
uk:szvuymusuxe to thor- Print House ’s t list in-
oughly train all ; tech- mutual fund companies, pubﬂmmm
nology. If finding skilled people is a problem then FMCGsand phaunamulialmmparﬁﬁ 'Our diients
theresults. - have stuck by us at all times. In fact our dlients, sup-

Although retaining skilled staff is not an easy task
for them, as the well-trained people are always in
search of greener pastures. Mr Hendre says, “We
faced many problems along the way but we learned
how lo ﬁnd a solution within the problem itself.” In

pliers, bankers and employees are the four pegs that
support this company,” says Mr Hendre. Today, they
have evolved from the 2505q i shed to over 3.5 lakh
sqftof space in Bhandup and New Bombay.

A company that staed out with printing visitng

wsus\amagmwvh rate within the range of 25%- ticconsumption. Currently, growing at 40% they ex-
40%, since the very beginning. pmmrrad:aumm:rolnswocmmwamenm
" . fewyears, Th o lookt
intensive, rightkind of d / fIn-
di

father was also an employee with the prepress de- y

partment at a large media company. India is a big

hub for the printing business. The per annum con-

sumption of an average Indian is 6.7 kg of printed (M you are an cmum«v a successful
material. This is xpedcdmnscmuakgmzoos iness model, write to us at
and furtherto 17 kg by 2009. Tt com and may be Starship

able industry with ample competition from players

Enterprise will become your cruise ship 1o success.)




